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Directorõs Message

Brandand VisualIdentity Guidelinesarecreatedto help bring consistencyto the waywe communicateour institute
as a brand. Wesharea responsibility to present our institute brand appropriately in all forms of communication,
whether it maybe in print, online or presentation.

Brand book provides us with the necessarytools to accomplishour collective goal and purpose. By utilizing the
brand book as a framework for creating webpages,PowerPointpresentations,email signatures,email templates,
visiting cards,letter headsand manymore,wecanbeginto reflect our institute brand to the world.

Thestandardsestablishedin the brand book weredevelopedwith the involvement of the student community and
academicfaculties from IIITDMKancheepuram. And,the successof our brand dependson all of us communicating
with consistency,clarity and effectiveness.

Prof. R. Gnanamoorthy
Director& Registrar,
IIITDMKancheepuram



Visual Identity                                             | Name

/OL )HMNCNON?ɇM H;G?1 is:

Indian Institute of Information Technology, Design and Manufacturing, Kancheepuram
Not: Do notȿ

Indian Institute of Information Technology Design and Manufacturing, Kancheepuram(ȿMiss the comma)
Indian Institute of Information Technology, Design and Manufacturing-Kancheepuram(ȿUse any other symbol 
other than comma before Kancheepuram)
Indian Institute of Information Technology Design & Manufacturing, Kancheepuram(ȿ5M? ɆȒɇ CH NB? )HMNCNON? 
name)
Indian Institute of Information Technology, Design and Manufacturing (ȿMiss out Kancheepuram)
Indian Institute of Information Technology, Design and Manufacturing, Kanchipuram (ȿUse Kanchipuram 
instead of Kancheepuram)
Indian Inst of Info Tech, Design and Mfg, Kanchipuram (ȿShorten the wordings)

Verbally, and in print, the only appropriate acronym is: 

IIITDM Kancheepuram
5M? I@ ɆȒɇ CH NB? ;=LIHSG is not permitted, except the text inside the Insignia.
When using this acronym verbally, it should be prononcedas ɈNLCJF? ai tee di emKancheepuramɉȻ

1#CN?> @LIG ɇ4B? SCHEDULE ɇ I@ J;A? HIȻ 19 in IIIT Bill  (Link: http://www.prsindia.org/uploads/media/IIIT%20bill/IIIT%20Bill%20as%20passed%20by%20LS.pdf)



Visual Identity                                             | Logo Design

Primary Logo
The logo of IIITDMKancheepuramconsistsof two elements - the ɈCHMCAHC;ɉand the ɈFIAINSJ?ɉ-
combined into one cohesivesignature. Each logo should be treated as one unified graphic and
should never be separatedor distorted. Type of the logo should never be broken apart and the
proportions of the logo should remain consistent. The logo cannot be modified in any way; it is
forbidden.

Insignia Logotype

Minimum size: 9 cm

Download

http://www.iiitdm.ac.in/brandbook/files/PrimaryLogo.png


Visual Identity                                             | Logo Design

Secondary Logo
Secondarylogo has been designedfor special applications where the primary logo would not be
appropriate. Aswith the primary logo, the secondarylogo CANNOTbe altered in any way. It cannot
be stretched, the elementsmoved,or the elementsrearranged. Nor can the words within the logo
beseparatedand usedasindividual elements.

Minimum size: 5 cm

Download

http://www.iiitdm.ac.in/brandbook/files/SecondaryLogo.png


Visual Identity                                             | Logo Design

Bilingual Logo
Bilingual logo comprisesof Insignia and Institute name written in Englishand Hindi. Rulesapply
like the primary logo. Bilingual logo shouldbeusedonly in documentheadingor websiteheader.

Minimum size: 18 cm

Download

http://www.iiitdm.ac.in/brandbook/files/BilingualLogo.png


Visual Identity                                             | Insignia Design

Insignia is designedto appear like a human flying
high and achievingsuccess. The lower half of the
logo consists of intersecting trunks which
symbolizesthe highly interdisciplinaryapproachto
education that the institute follows. The
confluenceof the three core brancheswith design
is also communicatedthrough this. Theupper half
of the logo is made such as to represent a lamp,
which symbolizesenlightenment and wisdom. The
gear in the background emphasizes on the
manufacturing attribute of the coursesoffered by
the institute. Together all these elements
symbolize progressive thought, design thinking
and imparting of a holistic and complete
educationwhich arethe tools for makinga smarter
world for the future. When to use only the Insignia:

When the branding space is limited and
while referringin externalwebsites.

Minimum size: 5 cm

Download

http://www.iiitdm.ac.in/brandbook/files/Insignia.png


Visual Identity                                             | Reversed Logo

The reversed logo may be placed over any IIITDM Kancheepurambrand or primary color except 
white. If the background color is white, use primary or secondary logo. 

Download

http://www.iiitdm.ac.in/brandbook/files/PrimaryReversedLogo.png


Visual Identity                                             | Logo Usage

$IHɇNMȽ 
Do not ȿ

ΧStretch the logo disproportionately ΧPlace the logo in inappropriate color

ΧRotate the logoΧPlace the logo in non-brand color

ΧAlter the colors in the logo ΧCrop the logo



Visual Identity | Color Palette

Brand Color
Cornflower Blue - the color is synonymous with 
the institute brand - symbolisesintuition , 
imagination, inspiration, creativity and 
innovation. 

Color Usage
Cornflowerblue should be the dominant color
for materials, with the primary color palette
providing accents. Theserich colors can have
white text printed or displayedoverthem.

All use of color should meet accessibility
standards2.

Cornflower Blue

Hex: # 214B8C
RGB: 33-75-140
CMYK: 76-46-0-45

2Refer to Chapter 6: Guidelines for Indian Government Websites (Link: http://guidelines.gov.in/documents/pdf/webguidelines.pdf)



Visual Identity | Color Palette

Primary Colors

Jungle Green

Hex: #259888
RGB: 37-152-136
CMYK: 76-0-11-40

Emperor

Hex: #555555
RGB: 85-85-85
CMYK: 0-0-0-67

Tamarillo

Hex: #8C1310
RGB: 140-19-16
CMYK: 0-86-89-45

Tan

Hex: #9A4C16
RGB: 154-76-22
CMYK: 0-51-86-40

Astral

Hex: #3275AA
RGB: 50-117-170
CMYK: 71-31-0-33

Secondary Colors

Orange

Hex: #FF552C
RGB: 255-85-44
CMYK: 0-67-83-0

Ebb

Hex: #EDEAEA
RGB: 237-234-234
CMYK: 0-1-1-7

Process Black

Hex: #1E1E1E
RGB: 30-30-30
CMYK: 0-0-0-0

Blue Stone

Hex: #015B64
RGB: 1-91-100
CMYK: 1-9-0-61

Pampas

Hex: #F2F1EB
RGB: 50-117-170
CMYK: 0-0-3-55

Lemon Yellow

Hex: #FFDB6D
RGB: ȕȘȘɐȕȔȜɐȔȓȜ
CMYK: ȓɐȜɐȘțɐȓ



Visual Identity                                             | Iconography

Wayfinding

Social Media

Previous Next Close
Accordion

Open
Accordion

AddMenu Close

Google 
Scholar

LinkedIn Facebook Research 
Gate

TwitterPinterest Instagram

Action-Oriented

Contacts

Email Phone Fax

Share Video/
Watch

Audio/
Listen

Search

Representational

News Announcement RSS

Calendar Achievements Photos

Help Tool Menu Profile



Typography | Print

Bookman Old Style
Å Headlines

Å Call-outs

Å Sidebars

Å Chart Titles

Å Quotes

Å Calls to Action

Å Letters 

Georgia 
Å Subheads

Å Body Copy 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 

Download

Download

http://www.iiitdm.ac.in/brandbook/files/bookman-old-style.zip
http://www.iiitdm.ac.in/brandbook/files/georgia.zip


Typography | Print Hierarchy

About IIITDM Kancheepuram

Vision

To become a premier institution of excellencein Design and Manufacturing
that would create and develop a new generation of engineers and
technologists with the ability and mindset to lead Indian industries in
globally competitive economic environment .

Mission

To be a world class apex centre of excellence in education, research,
development and training in Design and Manufacturing .

Charter

To provide education and training, at both undergraduate and postgraduate
levels, to persons of outstanding abilities who would provide leadership to
Indian industry in globally competitive economic environment .

To carry out advanced research and development activities in design and
manufacturing technologies, both on its own and on its own and on
sponsorship basis for the industry .

To provide distance learning and continuing education programmes for

Bookman Old Style
Size: 28pt
Color: Primary Color

Georgia Bold
Size: 16pt

Georgia
Size: 14pt



Typography | Web

Bookman Old Style
Å Page Title

Å Intro Paragraph

Å Subtitle 

Source Sans Pro
Å Subheads

Å Body Copy 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 

Download

Download

http://www.iiitdm.ac.in/brandbook/files/bookman-old-style.zip
http://www.iiitdm.ac.in/brandbook/files/Source_Sans_Pro.zip


Typography | Web Hierarchy

About IIITDM Kancheepuram

Vision

To become a premier institution of excellencein Designand
Manufacturing that would create and develop a new
generationof engineersand technologistswith the ability and
mindset to lead Indian industries in globally competitive
economicenvironment.

Mission

To be a world class apex centre of excellencein education,
research, development and training in Design and
Manufacturing.

Charter

To provide education and training, at both undergraduateand
postgraduatelevels,to personsof outstandingabilities who

Bookman Old Style
Size: 28pt
Color: Primary Color

Source Sans Pro
Size: 24pt
Color: Primary or Secondary colors

Source Sans Pro
Size: 18pt



Templates | Presentations

S
A

M
P

L
E

Download


